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What are we selling”?

® Free

® llluminating

® Incomprehensible
® Brings baggage
® Transcendent
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| tngagement ranc 1L
Highly engaged prosperous liberal urbanites,
with wide range of arts and cultural interests.

Commuterland Culturebuffs
Engagement rank 2

Affluent suburban and greenbelt consumers of
culture as part of their social lives.

Experience Seekers
Engagement rank 3

Diverse urban audiences, students and recent
graduates into a variety of cultural events.
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Regular but not frequent attenders living in city
suburbs and small towns.

Trips & Treats

Engagement rank 5

Suburban households often with children for
whom occasional arts and cultural activities from
a day out or a treat.

Home & Heritage
Engagement rank 6

Conservative and mature households who have a

) love of the traditional.
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Households in England
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' A new profiling tool that
3

divides the population
into 10 segments
based on their
arts and cultural
engagement
behaviours
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A& Spectrum

the audience agency

Find out more about
Audience Spectrum at

audiencefinder.org/spectrum

-
Up Our Street

Engagement rank 7

heritage sites.

Facebook Families

| Encagement rank 8

Reasonably comfortably off households, occasional
audiences for popular arts & entertainment, museums and

. . )
Kaleidoscope Creativity
Engagement rank 9

Urban and culturally diverse, their arts and cultural activity
happens in their community and outside and mainstream.

Heydays
Engagement rank 10
Older people who find it harder to access the arts and










artfund.org

All projects

Search projects

- Search by

£17,000 needed
by Ikon Gallery, West Midlands

We want to move the entire contents of
photographer Vanley Burke's flat, including
his archive, to the Ilkon Gallery for a brilliant
new exhibition.

DAYS TO MAKE
FUNDERS IT HAPPEN

Warehouse of t
£25,000 needed
by Museum of The Gorge, Shropshire

We want to transform the iconic Museum of
The Gorge, completely upgrading the
gallery and creating a dynamic space for
museum and community events. Support
our campaign!

DAYS TO MAKE
FUNDED FUNDERS IT HAPPEN

commission by
£6,000 needed

by Manchester Art Gallery, Greater
Manchester

Help us commission a new contemporary
work for Manchester Art Gallery that
resonates with the city's unique artistic
past.

FUNDED FUNDERS 10 APR 2015
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Kickstarter.com

Radiotopia: A Storytelling Revolution

by PRX, Inc - You're a backer

Funded! This project was successfully funded 4 days ago.

21,808

Backers

$620,412

pledged of $250,000 goal

0

seconds to go

Project by

.)') PRX, Inc

. 3 created - 9 backed

E1 Has not connected Facebook

LA _socdlatonio foo




Design thinking Account planning
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. Escape your own perspective

. Consider what jobs culture can do
. Respond to abundance

. Rethink physical spaces

Invite everyone to be a creator



Thank you.

@andrewsleigh



